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Is there anybody out there?





The We and You division
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Genentech 2012: How to Get Into the Brain – getting medicines through the blood-brain barrier

The value of  analogies and unexpected formats

https://youtu.be/S-n0BONQhH8?feature=shared


Listening to the outside voice

https://www.adforum.com/creative-work/ad/player/34685743/is-there-another-way/molnlycke
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A call to action



Brevity vs. clarity



• Comment – and introduce 
yourself to an audience 
that extends far beyond 
your own network

• Like raising your hand at a 
congress – the whole room 
will hear it

Stealing the spotlight



Sharing the spotlight



Investors

“We…”

Colleagues

“We…”

Patients

“You…”

HCPs

“You…”

Partners

“What we can do together…”
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